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Getting Started

McGraw Hill Connect is our digital assign-
ment and assessment platform that helps
students (that’s you!) better connect with
your coursework and instructors, ultimately
setting you up for future success.

Optimizing your Computer

McGraw Hill cares about your learning experience and we
want to make sure Connect and SmartBook will run smoothly
on your device.

After you’'ve logged into Connect, make sure your computer
Through Connect, you’ll be able to manage is optimized to run the program by visiting:

and submit assignments online and access connect.mheducation.com/connect/troubleshoot.do
engaging course-specific resources.

Trouble logging in?

Luckily, remembering your email and password doesn’t
count toward your grade. If you’re experiencing trouble
accessing Connect, ask yourself these questions:

s s thandodibacic B Am | using the same email address | used when |
registered? If you forget which email you’re using, contact
our support team for help: www.mheducation.ca/sup-

port-contact

m Did | forget my cryptic password? If so, click on the
Forgot Password link at your instructor’s Connect course
web address and follow the prompts to reset it

Once you regain access to Connect, you can update your
account info by navigating to your account at the top left
corner of the menu.
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Navigating Connect

MONDAY, JuLY 30, 2018

Assignments Due Soon Due i the next 7 days

To Do

When you first log in to Connect, you will arrive at the To Do
page. This page provides you with a snapshot of upcoming
assignments for all of your Connect courses, with the most
urgent at the top of the list. Connect helps you organize your
study time so you can tackle the assignments that need
attention first. o

c % o+ B O © in

The navigation on the left of this page is always available
through Connect:

MENU MONDAY, JULY 30, 2018 v AR

Jane Smith
ent inthe next7.
ToDo
o Homework
I >
. Stor Duc: Ju1 30, 2018 at 11:59 PM EDT Morketig 1010 | il 2018

B My Account — see your McGraw Hill account details

B T o Do — see upcoming assignments

T :x 4 B © ® I

B Calendar — view assignment due dates by day, week or
month

B Classes — access all Connect courses you are enrolled in

H Results — view status of assignments, progress and results

H Log out — log out of Connect

MONDAY, JULY 30, 2018 v AR

B Contact Support - access the Connect online help
documentation

®
[¢]
]
5

Morketing 1010 | Fall 2018

To access an individual course, click on the section name
underneath the Classes menu link.
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Course Section Home Page

The course section home page takes you into one specific
course. From this view, you can see all assignments for the
course and their due dates.

MARKETING 1010 - FALL 2018

MENU
(SN |nstructor Asslgnments
® @ Ryerson Instructor 0 Week 1 2items A
" . Getting to Know Connect Homework
a1 Course materials
Start: Jul 30, 2018 at 11:19 AM EDT Due: Jul 30, 2018 at 11:59 PM EDT Marketing 1010 | Fall 2018
Study | SmartBook and LearSmart
-
- Chapter 1. Marketing Fundamentals sB
Ls

Start: Jul 30, 2018 at 11:30 AM EDT Due: Aug 4, 2018 at 12:00 AM EDT ¥
Marketing 1010 | Fall 2018

T %

[ Week 2 2items
= Kerin, (CDN) Marketing: The
Core, Sce (eBook)
Kerin Scse Chapter 2. The Marketing Environment sB
LS

Start: Jul 30, 2018 at 11:30 AM EDT Due: Aug 11, 2010gt 12:00 AM EDT .
Marketing 1010 | Fall 2018

Week 2 Assignment File Attachment
Resources Start: Jul 31, 2018 at 5:00 AM EDT Due: Aug 17, 2018 at 12:00 AMEDT Marketing 1010 | Fall 2018
Media Bank
Additional Practice v O Week3 Tkem
Recorded Lect "
Boores oo Chapter 3. Consumer Behaviour sB
LS

Start: Jul 31, 2018 at 11:00 AM EDT Due: Aug 18, 2018 at 12:00 AM EDT 8
Marketing 1010 | Fall 2018

KN’ N’ ENEN’ ENE

[0 Week 4 titem
E
Chapter 4. Market Research, Metrics, And Analytics sB
LS
o Start: Aug 1, 2018 at 11:00 AM EDT Due: Aug 25, 2018 at 12:00 AM EDT "
Marketing 1010 | Fall 2018

You’ll also see information about your instructor, view any
files he or she has uploaded, and be able to access your
course eBook if available.
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Media Bank

Within your course home page, you’ll see Media Bank on the
left-hand side. Here, you will find the Student Resources that
are available with your course, which may include additional

resources, cases, videos and other multimedia.

You’ll also have the option to order a loose-leaf print copy of
your textbook at an additional cost.

MEDIA BANK

MEDIA Go back

12 of 2 media files

View: all | video | audio

& Ordera Looseleaf Print Text

/ -
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Assignments

You will find a list of the assignments given to you by your

Active assignments are those that have been instructor on your Course Section Home Page.

assigned by your instructor. Assignments can be
inactive for a variety of reasons:

Assignments that are not yet available will be indicated with
a lock icon. Any assignments with an arrow are available to
be completed. When you click on an assignment, the right
side of the screen displays the assignment details, including
start and end date, point value, number of attempts allowed

« The assignment is past due

« The assignment has a future start date

« You have used up all your available attempts

« If your instructor has set a time limit, it may have

run out and more.

= MARKETING 1010 - FALL 2018
MENU "
Getting to Know
[N instructor Assignments Connect
@ Ryerson Instructor O Week1 [ Homework
N Getting to Know Connect Assignment details
] Course materials
Start: Jul 30, 2018 at 11:19 AM EDT Due: Jul 30, 2018 at 11:59 PM EDT Start date: Jul 30, 2018 at 1119 AM EDT
Stusdyil SmestHook and LesmSimar Due date: Jul 30, 2018 at 11:59 PM EDT
L Chapter 1. Marketing Fundamentals
Start: Jul 30, 2018 at 11:30 AM EDT Due: Aug 4, 2018 at 12:00 AM EDT
Read
0 Week2
(] T Kerin, (CON) Marketing: The
Core, 5ce (eBooi)
Chapter 2. The Marketing Environment Begin
Start: Jul 30, 2018 at 11:30 AM EDT Due: Aug 11, 2018 at 12:00 AM EDT
Download the moblle app to read
Week 2 Assignment
Resources Start: Jul 31, 2018 at 5:00 AM EDT Due: Aug 17, 2018 at 12:00 AM EDT
Media Bank
Additional Practice v O Week3
Recorded Lect .
ecorded Lectures Chapter 3. Consumer Behaviour
Start: Jul 31, 2018 at 11:00 AM EDT Due: Aug 18, 2018 at 12:00 AM EDT
0O Week 4
K
e
i
.,
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Taking an Assignment

Once you’ve launched an assignment, there are several
features to help navigate your way through it. Use the Prev/
Next buttons to advance through the questions or use the
Question Map at the bottom of the screen to quickly jump to
a particular assignment question.

EQuestion map a
A

Do not use the back and forward buttons on your
web browser to navigate — you could lose some of
your work.
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Save & Exit vs. Submit Assignment

If you can’t finish your assignment in one sitting, use the
Save & Exit button. Your work is saved and will not count
as an attempt until you click the Submit Assignment button.
However, if your assignment is timed, using the Save & Exit
button will not pause the timer; you must finish the
assignment within the allotted time frame.

Once you are happy with your work, click the Submit
Assignment button to have your assignment graded.

20

o
[ & or2au6 |
(8 )

Chapter 1 Quiz @

The process of identifying prospective buyers, understanding them intimately, and developing favourable long-term perceptions of the organization and its offerings so that buyers will choose them in the marketplace is \

referred to as.

Multiple Choice

customer experience management

the societal marketing concept.

Savec

Help Save&Exit  Submit

RN

customer relationship management.

) the marketing concept.

consumer sustainability marketing

< Prey 20 0f 20 i
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Calendar

The calendar offers an alternative view of assignments,
allowing you to plan your study schedule around due dates in
multiple Connect courses. You can view the calendar by day,
week, or month. Colour coding and assignment icons help
prioritize your work. The calendar view can also be filtered

by class to view assignments for a single course or all your
courses at once.

T %% B 0 ® in

e m

Results

®
Under the Results tab in the main menu, click on a course to :
view all completed assignments for that class. Once you have y
submitted an assignment, your available results will be shown
in this tab. Here, you can access details for each assignment
attempt by clicking the link below the assignment title.

<

NOTE: Scores/feedback will only be available after an
assignment is submitted and based on the instructor’s
assignment policies.
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Which Version of
SmartBook do | have?

SmartBook SmartBook 2.0

There are two versions of SmartBook
depending on the Connect product
your instructor has chosen to use in this
course.

« SmartBook will show two
eBook options under course
materials.

@ @
@ ®

Course materials

« SmartBook 2.0 will have one Course materials
eBook option under course

materials.

Study | SmartBook and LearnSmart Rasi

EB Foundations of Financial
— Management (SmartBook)

L E Stanley Block, 1le

Beechy (CDN). Intermediate
Accounting. Volume 2, 7e

Thomas Beechy, 7e Updatee

Both versions allow you to download
the ReadAnywhere mobile app to

; Read
read Ofﬂlne' Download the mobile app to read
offline
. . Block, (CDN) Foundations of
Click "Learn More" below each image 1 Financial Management, ice
. . (eBook) Resources
to explore your version of SmartBook.
Download the mobile app to read Media Bank
offline
Recorded Lectures
Resources
Media Bank

Learn More Learn More
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Let’s take a closer look
at SmartBook

SMARTBOOK is a digital copy of your
course textbook, except smarter. Using

adaptive learning technology, SmartBook To access SmartBook, login to Connect and proceed to your
is able to tailor the content of the text to course. Next, click on the LearnSmart adaptive assignment
suit your specific learning needs. For every within your Connect course’s homepage. A sidebar will

load on the right-hand side of your screen with details of the
LearnSmart assignment. Click Continue to load SmartBook
and start your assignment.

minute you study, it helps make that minute
the most high impact and productive sixty
seconds as possible. Let’s be honest:
when studying, we don’t have time to waste!

Chapter 1. Marketing
Fundamentals

When SmartBook loads, you will be directed to the section

that has been aSS|gned by your instructor.
UNDERSTANDING MARKETING

i Marketing Fundamentals

= LV
OlII' M IntS Wondering what the difference is between
) take you LearnSmart and SmartBook? Think of it like this:
LearnSmart is the brains of SmartBook — the adaptive
e € - learning technology that makes your experience in
I : A A SmartBook unique to your learning needs.
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Table of Contents

SmartBook’s table of contents is exactly what it sounds like
— the table of contents for the reading material. You can click
on each chapter or unit to easily find what you need to study
for class. After selecting the correct chapter, you will be taken
to the content to read.

Read

In the Read Stage, you will be brought to the actual content
you are required to read for class. When the content opens,
the chapter outline will open automatically and the SmartBook
version of the textbook will be on the right. To close the table
of contents, click the icon in the top left corner. This will open
a full-page view of SmartBook’s adaptive reading experience,
allowing you to dive right into the content.

‘Table of Contents.

© v v v v v v vy v Y v vy vy v

The Role of Marketing

MARKETING TIP

The Role of Marketing

a MARKETING TIP

ghiight . X a4 A 8
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Text Highlighting in the Read Phase

During the Read Stage, SmartBook creates a dynamic
reading experience where the most important learning
objectives for the chapter have already been highlighted in
yellow. As you progress through the Read & Practice stages
of SmartBook, the highlights will adapt to you. As you learn
and master the material, the highlights will turn green. The
areas that you need to spend more time will remain yellow
and the material that is less relevant at that time will be
dimmed. These highlights help you to prioritize your study
time to ensure you’re being super-efficient.

gE

S Let’s take a closer look at how this happens

While reading for the first time in SmartBook, you will
notice text highlighted in yellow. This is the most important
information that you should be studying. Additionally,
SmartBook identifies the less relevant content by dimming
the text. The dimmed text will help you quickly and
efficiently prioritize the most important content.

McGraw Hill The Student Guide to Using Connect o Q @ 13


https://www.instagram.com/mhecanada/
https://twitter.com/McGraw_Canada
https://ca.linkedin.com/company/mcgrawhillcanada
https://www.facebook.com/McGrawHillCanada

Cptrs
neadocton Page (6 /385

T N

Focusing on Customer Needs and Wants
—_—

‘kv\' ‘you know these will satisfy yr s, can clearly shape a person’s wants. A principal activity of an organization’s
g’
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Lastly, as you progress through the Read and Practice
Stages, SmartBook will adapt the reading experience to
reflect the content you have mastered and where you need P - ——
to spend more time. Once you have mastered chapter learning
objectives, SmartBook will adapt and highlight the mastered

products as being green, when in fact they do little to help the environment. This has given rise to the term greenwashing(J , which refers to the

. wn dish soap has come under fire in the past due to its claims that “Dawn helps save wildlife.” All the while. triclosan, an antibacterial agent declared
(ef0] I"Ite nt n g reen. nt regulatory requirements in Canada.28 The Canadian Marketing Association provides a number of resources on how to market environmentally friendly
information on best practices.

its marketing programs. It is commonplace to now see marketing initiatives that focus on the consumer and the well-being of society. an approach

started on the belief that only natural ingredients should be used in products and that those products should not be tested on animals.
human rights. environmental protection, and fair and ethical trade. In 2016, The Body Shop launched the Limited Edition “Change™
ct sports a strong message of CHANGE on the label. A portion of the revenue from each unit sold is donated to The Body Shop Foundation to support a

If you don’t like the highlighting, you can always turn it off by
clicking the icon in the bottom right corner of your screen.

vious Section Next Section > Next Highlight . A A f
Turn highlights off _ Shift+H

REMEMBER - the adaptive highlighting is designed to
adapt to your learning needs and helps to ensure every
minute you spend studying is super-efficient.
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What Can Be Marketed?

[EY 4 ' in marketing, the term prodiuct encompasses goods, services, and ideas. These products can all be marketed to encourage people to buy something or, as i th

A good3 is a product that is tangible—you can touch it and own it. Examples are a can of Red Bull or a pair of Adidas running shoes. Adidas running shoes are tang

premium price, merchandised in sporting goods and shoe stores, and promoted with ads and social media with a focus on performance and style. Adidas achieves publ

repeats its s all forms of social media and demonstrates the value of its shoes on its YouTube channel.

intangible product you cannot touch. It does not result in something you can own. A rapy session, a vacation, or going to a movie are exam

marketers have worked to ensure the experience encourages you to return. Movie selection, theatre layout, seating, loalty programs, and concession items have all beel
market in mind. The Cineplex-Scotiabank SCENE loyalty rewards program has been created with rewards that encourage customers to return to Cineplex Entertainme

discounted concession items, free movie

Ideas can also be mar
violent crime.” Stati ed drivers and another 175 are injured. MADD increases the awareness o

Ribbon, when m

fforts of MADD and its awarenes|

that asks men to gro ustaches in November to supy or about this campaign, see the Marketing NewsFlash (@ box, “Marketing the ‘M

. Previous Highlight < Previous Section Next Section > Next Highlight N,

There is no point in having an amazing product if consumers cannot find it at the retail stores
they visit. This refers to the importance of
Click the answer you think is right.
selling products online
coordinating the marketing mix
selling in any retail outlet possible

pricing products effectively

Practice Stage

Based on what you read in the Read Stage, SmartBook

will present questions that will help you master the content
and identify areas where you are struggling. This helps to
transform what you’ve read from short-term memory to
long-term memory.

Let’s take a closer look at how this happens

While you’re reading, SmartBook will automatically determine
the best time to start practicing the content you’ve read. In
the bottom left corner, the Practice button will begin flashing
blue, letting you know you it’s time to practice the material
you are reading. Just click the flashing blue icon to enter the
Practice Stage.

After you click the flashing blue icon, the Practice Stage will
open and SmartBook will present your first practice question.
You’ll notice that SmartBook will ask you how confident you
are in your answers.

It's extremely important that you answer all parts of these
questions honestly. This helps SmartBook’s algorithm learn
what you know, what you don’t know and how confident
you are in your answers. All of these factors and more help
SmartBook tailor the learning experience to your unique
needs — helping you achieve better results in less time.

McGraw Hill The Student Guide to Using Connect
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SmartBook will continue to ask you questions until you've
demonstrated mastery of the learning objective. However, if
SmartBook learns from your answers that you’re struggling
with certain topics, you will be prompted to jump back into

the Read Stage to learn more by the flashing blue Read icon
in the bottom left corner.
REMEMBER: SmartBook will adapt the reading experience : S
based on your mastery of the learning objectives. N
If at any point you need help deciding what to do next,
click the coach icon in the bottom right corner to get helpful
advice.
[e=1
Assignments . ;
You can access any assignments your instructor has created /
on the assignments tab on the Table of Contents page. On

this page, you can see any assignments you are working on
or those that have been completed.
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Chapter 1. Marketing
Fundamentals

T x% B O © i

Recharge

For some courses, it is possible to recharge certain chapters
and assignments. The objective of this stage in SmartBook is
long-term retention. The data that SmartBook has collected
about you helps it determine what you are likely to forget.
The recharge stage lets you practice areas that you've
struggled with, helping you to further prioritize your study
sessions.

To access the Recharge Stage, you will need to click on a
completed chapter from the table of contents; you may be
told the content is not available for recharge. Alternatively,
you may be informed that recharge is available and asked if
you wish to openit.

Certain assignments will be available for recharge once the
due date for your assignment has passed or you achieve a
score of 100%. If you click on the original assignment from
the course home page in Connect, you will be redirected to
SmartBook and either be told there is nothing to recharge,
or be taken directly to the recharge stage.

REMEMBER: Recharging assignments won’t change your
original grade, but can help you study for future tests.

McGraw Hill The Student Guide to Using Connect

0000 ~


https://www.instagram.com/mhecanada/
https://twitter.com/McGraw_Canada
https://ca.linkedin.com/company/mcgrawhillcanada
https://www.facebook.com/McGrawHillCanada

Reports

In the Reports section of SmartBook, there are six different
reports to help you determine how you’re performing.

1. Current Learning Status: View how much you have left to
learn and what you need to review so that you don’t forget key
content.

2. Topic Scores: View the modules and sections you struggled
with the most. This will allow you to quickly identify areas you
should focus on before a big exam.

EA Topic scores >
View with the most
Y

3. Missed Questions: See frequently missed questions so you
can practice in areas where you’ve struggled.

E3 missed questions >
View

4. Most Challenging Learning Objectives: View the learning
objectives that are the hardest for you.

5. Self-Assessment: View how aware you were of whether or
not you knew the answers. This report will help you study more
efficiently.

6. Tree of Knowledge: Watch your tree grow as you learn.

Keeping tabs on your performance can help you utilize
SmartBook more efficiently when you’re studying. Take a
look through the different sections to see how you’re doing
and find areas you might need to focus on in the future.
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Let’s take a closer look
at SmartBook 2.0

SMARTBOOK is a digital copy of your
course textbook, except smarter. Using

adaptive learning technology, SmartBook To access SmartBook, login to Connect and proceed to your
is able to tailor the content of the text to course. Next, click on the SmartBook adaptive assignment
suit your specific learning needs. For every within your Connect course’s homepage. A sidebar will load

on the right-hand side of your screen with details of the
SmartBook assignment. Click Begin to load SmartBook and
start your assignment.

minute you study, it helps make that minute
the most high impact and productive sixty
seconds as possible. Let’s be honest:
when studying, we don’t have time to waste!

Chapter 4 SmartBook
Assignment

C % o B O ® I

>
Hi, Instructor. Let's get started! ‘A“
Y &

SB Assignment

; When SmartBook loads, you will be prompted to either
Start with Reading or Start with Questions - it’s up to you,
depending on how familiar you are with the material
assigned.
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Reading in SmartBook 2.0

If you select Start With Reading, you will be taken directly

to the section of the text that your instructor has assigned.

In the Reading Stage, SmartBook creates a dynamic reading
experience where the most important concepts for the
chapter have already been highlighted for you in yellow.
These highlights help you prioritize your study time to ensure
you’re being super-efficient.

You can navigate through the highlighted concepts using the
arrows in the upper left-hand corner of the screen. Navigate
through the sections of your SmartBook with the arrows
directly below the Concepts arrows.

Cultural Anthropolog,

Cultural Anthropology Exit Assignment

Concepts [

e

= A«

THE ROLE OF THE APPLIED ANTHROPOLOGIST

Early Applications

‘Anthropology is, and has long been, the main academic discipline that focuses on non-Western cultures. One example is the role that

anthropologists played as agents of and advisors o colonial regimes during the first half of the 20th century. Under colonialism, some

anthropologists worked as administrators in the colonies or held lower level positions as government agents, researchers, or advisors. Other
‘who supported ism were university professors who offered advice to colonial regimes. The main European colonial

powers at that time—Britain, France, Portugal, and the Netherlands—all employed anthropologists. When those colonial empires began to
collapse after World War 11, as the former colonies gained independence, many anthropologists contined to offer advice to government
agencies about the areas and cultures they knew the best.

In the United States. American anthropologists have worked extensively with the subjugated Native American populations within its
borders. The 19th-century American anthropologist Lewis Henry Morgan studied the Seneca Iroquois tribe, Native Americans living in
New York state, not far from his home in Rochester. Morgan was also a lawyer who represented the Iroquois in their disputes with a
company that wanted to seize some of their land. Just as Morgan worked on behalf of the Seneca, there are anthropologists 10day “page 64

who work on behalf of the non-Western groups they have studied. Other anthropologists, working as governiment employees and
agents, have helped to establish and enforce policies developed by ruling classes and aimed at local populations.

Bronislaw Malinowski, a Polish-born scholar who spent most of his career teaching in England, was one of the most prominent cultural
anthropologists of the early 20th century. Malinowski is well known for his ethnographic fieldwork with the Trobriand Islanders of the
South Pacific and for his role in establishing ethnographic field methods. He also is recognized as one of the founders of applied
 (Malinnuweli 10701 1 ika mamy nthar
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THE ROLE OF THE APPLIED ANTHROPOLOGIST

Early Applications
/Anthropology is, and has long been, the main academic discipline that focuses on non-Western cultures. One example is the role that

anthropologists played as agents of and advisors to colonial regimes during the first half of the 20th century. Under colonialism, some
in the colonies or held lower level positions as government agents, researchers, or advisors. Other

anth ists worked as
anthropologists who supported colonialism were university professors who offered advice to colonial regimes. The main European colonial
1l employed anth: logists. When those colonial empires began to

powers at that time—Britain, France, Portugal, and the

collapse after World War I, as the former colonies gained independence, many to offer advice to government

agencies about the arcas and cultures they knew the best.

In the United States, American anthropologists have worked extensively with the subjugated Native American populations within its
borders. The 19th-century American anthropologist Lewis Henry Morgan studied the Sencca Iroquois tribe, Native Americans living in
New York state, not far from his home in Rochester. Morgan was also a lawyer who represented the Iroquois in their disputes with a

who work on behalf of the non-Western groups they have studied. Other anthropologists, working as government employees and
agents, have helped to establish and enforce policies developed by ruling classes and aimed at local populations,

Bronislaw Malinowski, a Polish-born scholar who spent most of his career teaching in England, was one of the most prominent cultural
anthropologists of the early 20th century. Malinowski is well known for his ethnographic fieldwork with the Trobriand Islanders of the
South Pacific and for his role in establishing ethnographic field methods. He also is recognized as one of the founders of applied

company that wanted to seize some of their land. Just as Morgan worked on behalf of the Seneca, there are anthropologists today ~page 64

anthrannlnoy whinch ha sallad “arastical anth dnov” (Malinawseli 1090\ Tila manv athar anth Inaicte nf hic tima Malinaweli
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If you use the Concepts arrows to navigate through the Read-
ing Stage, SmartBook will highlight the current concept you
are focused on in blue. Once you move on to the next con-
cept, that highlight will return to yellow.

Cultural Anthropology

@ crom ()
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The U.S. baby boom, which began in 1946 and peaked in 1957, fueled a tremendous expansion of the American educational system. New

junior, community, and four-year colleges opened. and anthropology became a standard part of the college curriculum. During the 1950s
and 1960s, most American anthropologists were college professors, although some still worked in agencies and museums.

Most anthropologists still worked in colleges and museums during the 1970s and 1980s. However, an increasing number of anthropologists

I were finding jobs in international organizations, governments. businesses. hospitals, and schools. Today. applied anthropologists work in
varied contexts, including economic development organizations, government agencies, nongevernmental organizations (NGOs) and

nonprofit organizations, international policy bodies. and private entifies, such as unions. social movements, and increasingly businesses and
corporations. The American Anthropological Association estimates that well over half of anthropology PhDs today seek nonacademic
employment. This shift toward application has benefited the profession. It has forced anthropologists to consider the wider social value and
implications of their research)

Applied Anthropology Today

According to Barbara Rylko-Bauer, Merrill Singer, and John van Willigen (2006), applied anthropology uses theories, concepts, and
methods from anthropology to confront human problems, such as poverty, that often contribute to profound human suffering.

However, applied anthropologists also have clients who are neither poor nor powerless. An applied anthropologist working as a market

researcher may be concerned with discovering how to increase sales of a particular product. Such commercial goals can pose ethical

dilemmas, which also may arise in cultural resource management (CRM). The CRM anthropologist helps decide how to preserve

significant remains when development threatens sites. The client who hires the CRM may be someone seeking to build a road or a factory.

That client may have a strong interest in a CRM finding that no sites need protection, and the client may pressure the CRM firm in that

direction. Among the ethical questions that arise in applied anthropology are these: To whom does the researcher owe loyalty? m

‘What problems might be involved in holding firm to the truth? What happens when applied anthropologists don't create the

policies they have to implement? How does one criticize programs in which one has participated? Anthropology’s professional 4_

organizations have addressed such questions by codes of ethics and ethics committees.

1© 2019 McGraw-Hill Education. All Rights Reserved Privacy | Terms of Use
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understand as much as possible about the human condition. Of particular interest is the diversity that comes through human adaptability.

Humans are among the world's most adaptable animals. In the Andes of South America. people wake up in villages 16,000 feet above sea
level and then trek 1,500 feet higher to work in tin mines. Tribes in the Australian desert worship animals and discuss philosophy. page 3
People survive malaria in the tropics. Men have walked on the moon. The model of the USS Enterprise in Washington's —_
Smithsonian Institution symbolizes the desire to “seek out new life and civilizations, to boldly go where no one has gone before.” Wishes to
know the unknown, control the uncontrollable, and create order out of chaos find expression among all peoples. Creativity, adaptability,
and flexibility are basic human attributes, and human diversity is the subject matter of anthropology.

Students often are surprised by the breadth of anthropology, which is the study of humans around the world and through time.

Anthropology is a uniquely comparative and holistic science. Holism refers to the study of the whole of the human condition: past, present,
W

and future; biology, society, language, and culture. Most people think that ists study fossils and .
cultures, and many of them do. But anthropology is much more than the study of nonindustrial peoples: It is a comparative field that
examines all societies. ancient and modern, simple and complex, local and global. The other social sciences tend to focus on a single
society, usually an industrial nation like the United States or Canada. Anthropology, however, offers a unique cross-cultural perspective by
constantly comparing the customs of one society with those of others.

People share society—organized life in groups—with other animals, including monkeys, apes, wolves, mole rats, and even ants. Culture,
however, is more distinctly human. Cultures are traditions and customs, transmitted through learning, that form and guide the beliefs and
behavior of the people exposed to them. Children learn such a tradition by growing up in a particular society, through a process called
enculturation. Cultural traditions include customs and opinions, developed over the generations, about proper and improper behavior.
‘These traditions answer such questions as these: How should we do things? How do we make sense of the world? How do we distinguish
between what is right, and what is wrong? A culture produces a degree of consistency in behavior and thought among the people who live in
a particular society,

The most critical element of cultural traditions is their transmission through learning rather than through biological inheritance. Culture is
not itself biological, but it rests on certain features of human biology. For more than a million years, humans have possessed at least some of

\ © 2018 McGraw Hil Education. Al Rights Reserved.  Prvacy | Terms of Use.
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Cultural Anthropology { Exit

Progress 0% © [0 e
Multiple Select Question oy
Select al that apply Resources

Which of the following statements are true of anthropology?

[ itis the study of plants native to certain regions
[ itis the study of the human species around the world and through time.
T ———————

[ it offers a cross-cultural perspective

[ itis the study of all societies

Confidence Level

Rate your confidence to submit your answer.

[ £ Reading J
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Completing Questions in
SmartBook 2.0

Based on what you read in the Reading Stage, SmartBook
will present questions that will help you master the content
and identify areas where you are struggling. This helps to
transform what you’ve read from short-term memory to long-
term memory.

Let’s take a closer look at how this happens

While you're reading, you can click on the To Questions
button at any time to start working through questions and
practice the content you’ve read.

After you click To Questions, the Question Stage will open
and SmartBook will present your first practice question. You’ll
notice that SmartBook asks you how confident you are in
your answer.

It's extremely important that you answer all parts of these
questions honestly. This helps SmartBook’s algorithm learn
what you know, what you don’t know and how confident
you are in your answers. All of these factors and more help
SmartBook tailor the learning experience to your unique
needs — helping you achieve better results in less time.

2 Q00
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SmartBook will continue to ask you questions until

you’ve demonstrated mastery of each concept within the
assignment. However, if SmartBook learns from your answers
that you’re struggling with certain topics, it will prompt

you to jump back into the Reading Stage to learn more by
highlighting the Concept Resources icon in the top right
corner.

In order to proceed with questions, you must return to the
Reading Stage by clicking on the icon. SmartBook will take
you directly to the highlighted concept so you can review the
material. Once you’ve reviewed, click Back to Questions to
return.

Progress Bar

As you work through the Question Stage, the Progress bar

breaks down your assignment progress into three categories:

concepts not started, concepts in progress and concepts
completed. You’ll need to successfully answer at least two
questions related to a concept before that concept is marked
complete in the Progress bar.

Cuttural Anthropology

Cuttural Anthropology
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to adapt to high altitudes.

h mountain altitudes? Like other ani

Backto Questions

Cutural Anthropology
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Instructor Assignments

@ Instructor MH Chapter 158

QD stort Feb 15, 2019 at 1:40 PM EST Due: Feb 28, 2013 at 11:69 PM EST

Course materials

# 0 ®

Chapter 2 Assignment
Start: Feb 26, 2018 at 3:00 PM EST Due: Mar 15, 2018 at 11:59 PM EDT

-

Review Assignment 2

Start: Mar 15, 2018 at 12:00 AM EDT Due: Mar 22, 2019 at 1£:59 PM EDT

T %

Chapter 4 SmartBook Assignment

Start: Jul 26, 2019 at 1:42 PM EDT Due: Jul 31, 2019 at 11:59 PM EDT

Resources

Recorded Lectures

wral Anthropology | Fall 2019 Section 1

wral Anthropology | Fall 2019 Section 1

wral Anthropology | Fall 2019 Section 1

wral Anthropology | Fall 2019 Section 1

SB

SB B

SB

[ 7 e |

SB

CULTURAL ANTHROPOLOGY - FALL 2019 SECTION 1

MENU
(M Instructor fecgnments
@ Instructor MH Chapter 15B

o @I stort: Fob 19, 2019 ot 1:40 PM EST Due: Feb 28, 2019 at 11:59 PM EST
o Course materials
[i::] Chapter 2 Assignment

D Start: Feb 26, 2019 at 3:00 PM EST Due: Mar 15, 2019 at 11:59 PM EDT
-
3T

Review Assignment 2

Start: Mar 15, 2018 ot 12:00 AM EDT Due: Mar 22, 2019 at 1£:59 PM EDT

(1]

Read Start: Jul 26, 2019 at 1:42 PM EDT Due: Jul 31, 2019 at 11:59 PM EDT

b

T %

Chapter 4 SmartBook Assignment

Resources

Recorded Lectures

Chapter 1SB

S smartBook 2.0

Assignment details
Start date: Feb 19, 2019 at 1:40 PM EST

Due date: Feb 28, 2019 at 11:59 PM EST

Attempts

Past Due - No credit awarded

[

Recharge

SmartBook allows you to recharge certain chapters and
assignments to help with long-term retention of concepts.
The data that SmartBook has collected about you helps it
determine what you are likely to forget, and allows it to create
a personalized review experience. The recharge stage lets
you practice areas that you’ve struggled with, helping you to
further prioritize your study sessions.

To access the Recharge Stage, you will need to click on a
completed assignment marked with “Recharge” from your
course home page. You will be redirected to SmartBook and
can begin recharging your knowledge.

REMEMBER: Recharging assignments won’t change your
original grade, but can help you study for future tests.
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R e p o r t s = CULTURAL ANTHROPOLOGY - FALL 2019 SECTION 1
=

Instructor Assignments

Cuitural Anthropology | Fall 2019 Section 1
Course materials

Chapter 2 Assignment  See report
Start Fob 26, 2019 ot 3:00 PM EST Duse: Mar 15, 2019 at 11:59 PM EDT

SB P

Cultural Anthropology | Fall 2019 Section 1

@ Instructor MH Chapter 158 see eport .
Start Feb 19, 2019 ot 140 PM EST Due: Feb 26, 2010 at 1:59 PHM EST >

Star: Mor 15, 2015 ot 12:00 AM EDT Due: Mar 22, 2019 at 169 PM EOT e ———
To see reports in SmartBook, visit your course home page and 5‘3

click on See Report beside any completed assignment. From
the following screen, you can select an individual assignment
and which attempt you’d like to view.

=

RESULTS CULTURAL ANTHROPOLOGY - FALL 2019 SECTION 1

[O) 2:ubmitted assignments
® A Chapter1sB 0% 0/100 points 1attempt
View attempt 1 0.00% 01100 points 03/01/2019 at 1:54 AM EST
A Chapter 2 Assignment 0% 0120 points 1attempt
by
View sttempt 1 0.00% 0720 points 03/16/2019 at 12:51 AM EDT

T =

Hi, Alicia. Here are your results for this assignment!

This will display a dashboard of your results for the assignment, wi ) |3 - :
including the time spent, how confident you were in your S 3 ’ s

answers, and which concepts were most challenging for you.

Most Challenging Concepts (1)

Challenging Concept

Explain ho
symbols.

iture is learned and based on the human abilty to use o%
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Don’t contact your instructor for technical help —

that’s what our Customer Experience Team is for!

Learn More

You can find great support materials
like tutorial videos and content in our
knowledge base on our support site:

http://www.connectstudentsuccess.com

Graw
Hill

Need More Help?

We all need more help sometimes.

Technical Support

If you need technical support with Con-
nect or have some questions, you can
also contact our Customer Experience
Team on our support site:

www.mheducation.ca/support-contact

Talk to Us

Give us a call:

1-800-565-5758
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