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Preface

R
L X4

wrong with all psychology textbooks (including those I have written) is their overlong

chapters. Few can read a 40-page chapter in a single sitting without their eyes glazing
and their mind wandering. So why not organize the discipline into digestible chunks—say
forty 15-page chapters rather than fifteen 40-page chapters—that a student could read in a
sitting, with a sense of completion?

Thus, when McGraw-Hill psychology editor Chris Rogers first suggested that I abbrevi-
ate and restructure my 15-chapter, 600-page Social Psychology into a series of crisply written
modules, I said “Eureka!” At last a publisher willing to break convention by packaging the
material in a form ideally suited to students’ attention spans. By presenting concepts and
findings in smaller bites, we also hoped not to overload students’ capacities to absorb new
information. And, by keeping Exploring Social Psychology slim, we sought to enable instruc-
tors to supplement it with other reading.

As the playful module titles suggest, my coauthor, Jean Twenge, and I have also broken
with convention by introducing social psychology in an essay format. Each is written in the
spirit of Thoreau’s admonition: “Anything living is easily and naturally expressed in popular
language.” Our aim in the parent Social Psychology, and even more so here, is to write in a
voice that is both solidly scientific and warmly human, factually rigorous and intellectually
provocative. We hope to reveal social psychology as an investigative reporter might, by pro-
viding a current summary of important social phenomena, by showing how social psycholo-
gists uncover and explain such phenomena, and by reflecting on their human significance.

In selecting material, we have represented social psychology’s scope, highlighting its
scientific study of how we think about, influence, and relate to one another. We also empha-
size material that casts social psychology in the intellectual tradition of the liberal arts.

This is a book I (David) secretly wanted to write. I have long believed that what is

XVi



PREFACE Xvii

By the teaching of great literature, philosophy, and science, liberal education seeks
to expand our thinking and awareness and to liberate us from the confines of the present.
Social psychology can contribute to these goals. Many undergraduate social psychology stu-
dents are not psychology majors; most will enter other professions. By focusing on humanly
significant issues such as belief and illusion, independence and interdependence, love and
hate, we aim to present social psychology in ways that inform and stimulate all students.

The new ninth edition features updated coverage throughout. This includes, for exam-
ple, the following:

* New organization of material on genes, culture, and gender
* More coverage of the role of technology in social interaction
» Updated statistics throughout

» New material on gender fluidity and transgender individuals
* New material on who is more likely to help

» Updated coverage of climate change and the social psychology of sustainability

The ninth edition of Exploring Social Psychology is now available online with Connect,
McGraw-Hill Education’s integrated assignment and assessment platform. Connect also
offers SmartBook® 2.0 for the new edition, which is an adaptive reading experience proven
to improve grades and help students study more effectively. All of the title’s website and
ancillary content is also available through Connect, including:

» A full Test Bank of multiple-choice questions that test students on central concepts
and ideas in each module

* An Instructor’s Manual for each module with full module outlines, sample test
questions, and discussion topics

» Lecture Slides for instructor use in class



Social Psychology
harnesses the power of data to improve the
instructor and student course experiences:

BETTER DATA, SMARTER REVISION, IMPROVED RESULTS

For this new edition, data were analyzed to identify the concepts students found to be the
most difficult, allowing for expansion upon the discussion, practice, and assessment of chal-
lenging topics. The revision process for a new edition used to begin with gathering infor-
mation from instructors about what they would change and what they would keep. Using
these reviews to provide guidance, authors would revise the material. But now, a new tool
has revolutionized that model. McGraw-Hill Education authors now have access to student
performance data to analyze and to inform their revisions. The data are anonymously col-
lected from the many students who use SmartBook® 2.0, the adaptive learning system that
provides students with individualized assessment of their own progress. Because virtually
every text paragraph is tied to several questions that students answer while using SmartBook
2.0, the specific concepts with which students are having the most difficulty are easily pin-
pointed through empirical data in the form of a “heat map” report.

The Heat Map Story

STEP 1. Over the course of three years, data points showing concepts that caused
students the most difficulty were anonymously collected from McGraw-Hill
Connect® for Social Psychology’s McGraw-Hill SmartBook 2.0 adaptive
learning system.

A\ 4

STEP 2. Dave Myers and Jean Twenge were provided with data from SmartBook 2.0
that graphically illustrated “hot spots” in the text impacting student learning.

\ 4
STEP 3. The authors used this “heat map” data to refine content and reinforce
student comprehension in the new edition. Additional quiz questions and
assignable activities were created for use in Connect to further support
student success.

\ 4
RESULT: With empirically based feedback at the paragraph and even sentence
level, the authors developed the new edition using precise student data to
pinpoint concepts that caused students to struggle.

Xviii



ACKNOWLEDGMENTS Xix

ACKNOWLEDGMENTS

We are indebted to the community of scholars who have guided and critiqued the evolu-
tion of this material through thirteen editions of Social Psychology, and thus through nine
editions of Exploring Social Psychology. These caring colleagues, acknowledged individually
in Social Psychology, 13th Edition, have enabled a better book than we, alone, could have
created.

We are grateful not only to Chris Rogers, for venturing this book, but also to prod-
uct developer Elisa Odoardi, editorial coordinator Emily Schlapp, and development editor
Sarah Paratore, and the entire ansrsource development team for supporting us throughout
the revision process.

At Hope College, Kathryn Brownson helped organize the Social Psychology,
13th Edition material into these modules and prepare them for production. Her leadership
and editorial skill enriched this book and eased our task.

Finally, we pay tribute to two significant people. Were it not for the invitation of
McGraw-Hill’s Nelson Black, it surely never would have occurred to me [DM] to try my
hand at text writing. Poet Jack Ridl, my Hope College colleague and writing coach, helped
shape the voice you will hear in these pages.

To all in this supporting cast, we are indebted. Working with all these people has made
our work a stimulating, gratifying experience.

David G. Myers
davidmyers.org
@DavidGMyers

Jean M. Twenge
Jeantwenge.com
@jean_twenge



FOR INSTRUCTORS

You’re in the driver’s seat.

Want to build your own course? No problem. Prefer to use our turnkey,
prebuilt course? Easy. Want to make changes throughout the semester?
Sure. And you’ll save time with Connect’s auto-grading too.

Laptop: McGraw-Hill; Woman/dog: George Doyle/Getty Images

Make it simple, [Eﬁ
make it affordable.

Connect makes it easy with seamless
integration using any of the major
Learning Management Systems—
Blackboard®, Canvas, and D2L, among
others—to let you organize your course
in one convenient location. Give your
students access to digital materials at

a discount with our inclusive access
program. Ask your McGraw-Hill
representative for more information.

Padlock: Jobalou/Getty Images

65%

Less Time
Grading

They’ll thank you for it.

Adaptive study resources like SmartBook® 2.0 help
your students be better prepared in less time. You
can transform your class time from dull definitions to
dynamic debates. Find out more about the powerful
personalized learning experience available in
SmartBook 2.0 at www.mheducation.com/highered/
connect/smartbook

Solutions for your %
challenges.

A product isn’t a solution. Real
solutions are affordable, reliable,
and come with training and
ongoing support when you need it
and how you want it. Our Customer
Experience Group can also help
you troubleshoot tech problems—
although Connect’s 99% uptime
means you might not need to call
them. See for yourself at status.
mheducation.com

Checkmark: Jobalou/Getty Images



Effective, efficient studying.

Connect helps you be more productive with your study time and get better grades using tools like
SmartBook 2.0, which highlights key concepts and creates a personalized study plan. Connect sets
you up for success, so you walk into class with confidence and walk out with better grades.

Study anytime, anywhere. “I really liked this
Download the free ReadAnywhere app and access your app—it made it easy
online eBook or SmartBook 2.0 assignments when it’'s to study when you
convenient, even if you're offline. And since the app don't have your text-

automatically syncs with your eBook and SmartBook 2.0
assignments in Connect, all of your work is available
every time you open it. Find out more at
www.mheducation.com/readanywhere

book in front of you.”

- Jordan Cunningham,
Eastern Washington University

No surprises.

The Connect Calendar and Reports tools keep you on track with the
work you need to get done and your assignment scores. Life gets busy;
Connect tools help you keep learning through it all.

Calendar: owattaphotos/Getty Images

Learning for everyone.

McGraw-Hill works directly with Accessibility Services
Departments and faculty to meet the learning needs
of all students. Please contact your Accessibility
Services office and ask them to email
accessibility@mheducation.com, or visit
www.mheducation.com/about/accessibility

for more information.

Top: Jenner Images/Getty Images, Left: Hero Images/Getty Images, Right: Hero Images/Getty Images






