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tion to many articles in business publications. He has taught many seminars to businesspeople 
on subjects such as power communications, marketing, nonbusiness marketing, and stress and 
life management. His son, Joel, is a professor of English at the University of Miami (Florida).
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THE GOLD  
STANDARD

in Preparing Future-Ready Learners

Congratulations. You’ve made an excellent selection. Welcome to the preeminent 
teaching and learning experience ever created for Introduction to Business classes.

Our experienced authors and long-tenured editorial team have created a 
product that meets the needs of nearly all classrooms, no matter the size, teaching 
modality, or learning objectives. The content is unmatched in depth, breadth, 
currency, and relevancy, and is presented in an extremely readable format for 
students with all learning styles. A wealth of technology solutions engages 
students, enriches learning, furthers understanding, and simplifies instructors’ 
assessment processes. Course supplements tightly align with chapter concepts 
and enhance retention, making instructors of all experience levels Grade-A 
rock stars. And unparalleled support from our digital faculty consultants helps 
ensure you and your students benefit from the full experience of what is now 
the gold standard in Introduction to Business classes. Nickels/McHugh/McHugh, 
Understanding Business, 2024 Release does more than teach—it prepares 
students to create real impact on the world.

1. The Gold Standard in Relevancy and Currency
Real-world case studies—across nearly all industries and company sizes—ensure 
your students are apprised of the most current challenges businesspeople face 
today. From COVID-19 and unemployment to USMCA and artificial intelligence, you 
have access to numerous relevant samples that tie directly into chapter lessons. 
Plus with the option to take advantage of the From the News to the Classroom 
blog, you can enrich the learning experience with content that is updated multiple 
times each week and includes abstracts of relevant news stories, videos tied to 
chapter topics, and critical thinking questions that streamline your prep time and 
help create an ultra-current course.

2. The Gold Standard in Results-Driven Technology
Interactive learning tools increase teaching effectiveness and learning effi-
ciency by facilitating a stronger connection between the course material and the 
modern student.

Where the Science of Learning Meets the Art of Teaching Connect is the 
leading online assignment and assessment solution that connects students with 
the tools and resources they need to achieve success. It also allows instructors to 
quickly and easily choose the content and assignments that will best emphasize 
the learning objectives they prefer to cover. The result is a customized course, 
rich with engaging presentations and activities that prepare students for the 
business world.
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Personalized and Dynamic Adaptive Reading Experience SmartBook 2.0 
creates a dynamic reading experience and personalizes content for each student, 
helping students master and retain foundational concepts. Tracking each student’s 
progress, it automatically assesses comprehension levels and delivers the content 
required to reinforce topics needing more attention. This continuously adaptive 
learning path is proven to accelerate learning and strengthen memory recall, all 
while providing instructors a turnkey tool that ensures students stay on track.

Bridging the Gap between Concept and Application Having knowledge is 
the first step—and understanding how to apply that knowledge is what determines 
a person’s success in the working world. That’s why we provide an array of appli-
cation exercises that are as educational as they are engaging. Chapter exercises 
reinforce key models and processes and demonstrate application-level knowledge. 
Video cases allow students to observe and analyze key concepts as they are uti-
lized by companies and organizations they know and recognize. Case analyses 
expose students to real-world scenarios and engage their critical-thinking and 
analysis skills. Application-Based Activities put students in the role of business pro-
fessionals, allowing them to make decisions and learn from the results.

3. The Gold Standard in Teaching Resources
Whether it’s your first or fortieth year teaching, you can benefit from a wealth of 
assessments and class-tested resources that simplify your evaluation process and 
enrich the learning experience.

Assessment Tools:

  SmartBook 2.0 personalizes learning to individual student needs, 
continually adapting to pinpoint knowledge gaps and focus learning 
on topics that need the most attention. With SmartBook 2.0, learning is 
more productive and the guesswork is taken out of what to study in a 
no-fail environment. As a result, students are better prepared for class 
and coursework.

  Application-Based Activities are highly interactive, assignable exercises 
that provide students a safe space in which to apply the concepts they 
have learned to real-world, course-specific problems. Each Application-
Based Activity involves the application of multiple concepts, allowing 
students to synthesize information and use critical-thinking skills to solve 
realistic scenarios.

  Business Plan Prep Activities guide students in creating a basic 
business plan.

  Test bank that is by far the largest and most accurate collection of questions 
on the market, including over 300 questions per chapter, makes testing 
student knowledge a simple and efficient process.

  Chapter exercises challenge students to demonstrate their knowl-
edge of key concepts and terms by applying them to a variety of 
business-world scenarios.

  Video assignments help explain difficult concepts and show business 
concepts in action in companies large and small.

  Concept overview videos provide engaging, animated explanations of 
key chapter concepts. Available and assignable at the learning objective 
level, these videos are perfect for launching lectures or checking for 
understanding.
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Additional Resources:

  Instructor’s Manual includes tools to improve retention and engagement, 
while helping save the instructor’s time.

  From the News to the Classroom blog is updated multiple times each 
week, featuring abstracts of relevant news stories, video tied to chapter 
topics, and critical-thinking questions that streamline your prep time and 
help create an ultra-current course.

   PowerPoint presentations include discussion questions that improve stu-
dent engagement.

  Video library with teaching guides includes:

  Company case videos produced specifically to expound on chapter 
learning objectives via real-world business situations across a broad 
range of industries, sizes, and geographic locations, allowing students to 
contextualize the chapter’s content.

  Manager’s Hot Seat videos offer short cases that show real business 
professionals confronting a variety of workplace challenges.

  iSeeit! animated video explanations clarify some of the most important 
topics and can be accessed within the eBook.

  Current video clips on the From the News to the Classroom blog tie to 
chapter topics and keep your classroom current.

4. The Gold Standard in Support, Service, and Solutions
We want you to get the most out of our products, and we do everything possible to 
help provide your students an exceptional learning experience. From the first to the 
last day of the semester, we support you with:

 Learning technology representatives
 Digital faculty consultants
 Student ambassadors
 Customer success consultants
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 Technical support
  Integration with your learning management system
  Content your way/customizable content/a robust library of cross-disciplinary 

content
  Student progress-tracking
 Accreditation and assurance of learning ready courses

Our extensive toolbox of support programs ensures you receive the full value 
of all this product has to offer.

The Bottom Line
The business world is constantly changing, and your classroom needs to keep 
up. With Nickels/McHugh/McHugh, Understanding Business, 2024 Release, 
both you and your students can experience the Gold Standard in Introduction to 
Business classes.

Changes to the New Edition
Users of Understanding Business have always appreciated the currency of the 
material and the large number of examples from companies of all sizes and indus-
tries (e.g., service, manufacturing, nonprofit, and for-profit) in the United States and 
around the world. A glance at the chapter notes will show you that almost all of 
them are from 2022 or 2023. Accordingly, the latest business practices and other 
developments affecting business include:

  Effects of the COVID-19 pandemic on the global economy and all facets of 
business (discussion integrated throughout the text)

 Economic effects of the war in Ukraine
 Global sanctions on Russia in response to the invasion of Ukraine
 Payroll Protection Program (PPP)
 Collaborative robots (cobots)
 Cyber-bullying
 Triple bottom line (profit, people, and planet)
 Great Resignation
 2022 MLB lockout
 Digital out-of-home advertising
 ESP investing controversy
 Collapse of FTX
 SVB failure
 ChatGPT
 RADAR test
 Metaverse
 And much, much more
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McGraw Hill Customer Experience Group Contact 
Information
At McGraw Hill Education, we understand that getting the most from new technol-
ogy can be challenging. That’s why our services don’t stop after you purchase our 
products. You can email our Product Specialists 24 hours a day to get product train-
ing online. Or you can search our knowledge bank of Frequently Asked Questions 
on our support website. For Customer Support, call 800-331-5094 or visit www.
mhhe.com/support. One of our Technical Support Analysts will be able to assist you 
in a timely fashion.

Final PDF to printer



xx

nic45152_fm_i-xxxiii.indd x 10/20/23  10:38 AM

ACKNOWLEDGMENTS

Our portfolio manager Jessica Dimitrijevic led the tal-
ented team at McGraw Hill Education. We appreciate 

her dedication to the success of the project and her respon-
siveness to the demands of the market. Anne Leung served 
as our senior product developer and kept everyone on 
task and on schedule. Molly and Michael McHugh helped 
revise the text and contributed many of the new boxes and 
profiles. Michael Limmer provided invaluable research 
assistance. Beth Cray and Charlotte Goldman carried out 
extensive research for photos that was necessary to reflect 
the concepts presented in the text effectively. Lead project 
manager Christine Vaughan did a splendid job of keeping 
the production of the text on schedule. Bruce Gin expertly 
supervised Connect production.

Many dedicated educators and content experts made 
extraordinary contributions to the quality and utility of 
this teaching and learning package. For this edition, Diana 
Murphy and her team at Editors Inc. did a superb job of cre-
ating a useful and current Instructor’s Manual, Test Bank, 
and PPTs as well as reviewed and perfected the SmartBook 
probes and feedback and responded to student queries. We 
also recognize the efforts of Stacy Martin and Tim Rog-
ers, who contributed to the creation of Connect materials. 
Thank you to Kelly Luchtman and team at Lightfellow for 

the fabulous new videos they produced. Thank you to the 
Digital Faculty Consultants who have helped train and sup-
port so many of their fellow instructors in the Introduction 
to Business course, as well as assist them in successfully 
implementing Connect into their courses: Chris Finnin, 
Drexel University; Stacy Martin, Southwestern Illinois 
College; Tim Rogers, Ozarks Technical Community Col-
lege; and Allison Smith, West Kentucky Community and 
Technical College. We would like to give special thanks to 
Tim Rogers for his dedication to this project, including the 
hard work he did revising the student study guide.

Our outstanding marketing manager Michelle 
Sweeden and marketing director Natalie King were up 
to the challenge of guiding the text to continued market 
leadership. With the assistance of the market’s finest sales 
professionals, they led the text to record highs. We want to 
thank the many instructors who contributed to the devel-
opment of Understanding Business.

Reviewers
We would like to thank the following instructors for shar-
ing with us their opinions, input, and advice.

For this release we thank:

Schuyler Banks, SUNY Erie
Gene Blackmun III, Rio Hondo 

College
Susan Blumen, Montgomery 

College
Patricia Carver, Bellarmine 

University
Cathleen H. Cogdill, Northern 

Virginia Community College
William Colucci, Montclair State 

University
Ronald A Feinberg, Suffolk County 

Community College
R. Britt Hastey, UCLA and Los 

Angeles City College
Nathan Himelstein, Essex County 

College
Gina Kabak, Union College
Greta Kishbaugh, St. Petersburg 

College

Mary Beth Klinger, College of 
Southern Maryland

Ly-Huong Pham, Evergreen Valley 
College

Melissa Som de Cerff, El Camino 
College

M. Thompson-Kendall, Life 
University

Emil Towner, St. Cloud State 
University

Bruce Yuille, Mid Michigan College
Joseph Zwiller, Lake Michigan 

College
For previous editions we thank:

Nikolas Adamou, Borough of 
Manhattan Community College

Rebecca Adams, Kansas State 
University

Cathy Adamson, Southern Union 
State Community College

Ashraf Almurdaah, Los Angeles 
City College

Gary Amundson, Montana State 
University–Billings

Kenneth Anderson, Borough of 
Manhattan Community College

Kenneth Anderson, Mott 
Community

Lydia Anderson, Fresno City 
College

Narita Anderson, University of 
Central Oklahoma

Roanne Angiello, Bergen 
Community College

Brenda T. Anthony, Tallahassee 
Community College

Chi Anyansi-Archibong, North 
Carolina A&T State University

Maria Aria, Camden County College
Michael Atchison, University of 

Virginia–Charlottesville

Final PDF to printer



 ACKNOWLEDGMENTS xi

nic45152_fm_i-xxxiii.indd xi 10/20/23  10:38 AM

Michael Aubry, Cuyamaca College
Andrea Bailey, Moraine Valley 

Community College
Sandra Bailey, Ivy Tech Community 

College of Indiana
Scott Bailey, Troy University
David M. Baird, Indiana University 

Southeast
Wayne Ballantine, Prairie View 

A&M University
Frank Barber, Cuyahoga 

Community College
Kali Bard, Crowder College
Ruby Barker, Tarleton State 

University
Richard Barnhart, Grand Rapids 

Community College
Rosalia (Lia) Barone, Norwalk 

Community College
Barbara Barrett, St. Louis 

Community College–Meramec
Barry Barrett, University of 

Wisconsin–Milwaukee
Richard Bartlett, Columbus State 

Community College
Denise Barton, Wake Technical 

Community College
Lorraine Bassette, Prince George’s 

Community College
Robb Bay, College of Southern 

Nevada–West Charleston
Jim Beard, University of 

Arkansas–Fort Smith
Amy Beattie, Champlain College
Charles Beavin, Miami Dade 

College North
Charles Beem, Bucks County 

Community College
Jessie Bellflowers, Fayetteville 

Technical Community College
Lori Bennett, Moorpark College
Robert Bennett, Delaware County 

Community College
Ellen Benowitz, Mercer Community 

College
Michael Bento, Owens Community 

College

George H. Bernard, Seminole 
State College of Florida

Patricia Bernson, County College 
of Morris

Harry V. Bernstein, Essex County 
College, Newark, New Jersey

Marilyn Besich, Montana State 
University–Great Falls

William Bettencourt, Edmonds 
Community College

Robert Blanchard, Salem State 
College

Mary Jo Boehms, Jackson State 
Community College

James Borden, Villanova 
University

Michael Bravo, Bentley College
Dennis Brode, Sinclair Community 

College
Kathy Broneck, Pima Community 

College
Harvey Bronstein, Oakland 

Community College
Deborah Brown, North Carolina 

State University–Raleigh
Aaron A. Buchko, Bradley 

University
Jerri Buiting, Baker College–Flint
Laura Bulas, Central Community 

College–Hastings
Judy Bulin, Monroe Community 

College
Barry Bunn, Valencia Community 

College–West Campus
Bill Burton, Indiana Wesleyan 

University
Paul Callahan, Cincinnati State 

Technical and Community 
College

William Candley, Lemoyne Owen 
College

Nancy Carr, Community College of 
Philadelphia

Ron Cereola, James Madison 
University

Bonnie Chavez, Santa Barbara 
City College

Susan Cisco, Oakton Community 
College

Margaret (Meg) Clark, Cincinnati 
State Technical and Community 
College

Savannah Clay, Central Piedmont 
Community College

David Clifton, Ivy Tech Community 
College of Indiana

C. Cloud, Phoenix College
Paul Coakley, Community College 

of Baltimore County
Doug Cobbs, Reynolds 

Community College
Cathleen H. Cogdill, Northern 

Virginia Community College
Brooks Colin, University of New 

Orleans
Debbie Collins, Anne Arundel 

Community College
Patrick Conroy, Delgado 

Community College
Andrew Cook, Limestone College
Bob Cox, Salt Lake Community 

College
Susan Cremins, Westchester 

Community College
Julie Cross, Chippewa Valley Tech 

College
Geoffrey Crosslin, Kalamazoo 

Valley Community College
Douglas Crowe, Bradley University
James Darling, Central New 

Mexico Community College
John David, Stark State College of 

Technology
Peter Dawson, Collin County 

Community College
Joseph Defilippe, Suffolk County 

Community College–Brentwood
Tim DeGroot, Midwestern State 

University
Len Denault, Bentley College
Frances Depaul, Westmoreland 

County Community College
Donna DeVault, Fayetteville 

Technical Community College
Sharon Dexter, Southeast 

Community College–Beatrice
John Dilyard, St. Francis College

Final PDF to printer



xi i  ACKNOWLEDGMENTS

nic45152_fm_i-xxxiii.indd xii 10/20/23  10:38 AM

Barbara Dinardo, Owens 
Community College

Bob Dodd, College of Lake 
County

George Dollar, St. Petersburg 
College

Glenn Doolittle, Santa Ana 
College

Ron Dougherty, Ivy Tech 
Community College of Indiana

Michael Drafke, College of 
DuPage

Rosario (Bud) Drago, Villanova 
University

Joseph Dutka, Ivy Tech 
Community College of Indiana

Karen Eboch, Bowling Green State 
University

Brenda Eichelberger, Portland 
State University

Kelvin Elston, Nashville State Tech 
Community College

Robert Ettl, Stony Brook University
Nancy Evans, Heartland 

Community College
Mary Ewanechko, Monroe 

Community College
Michael Ewens, Ventura College
Hyacinth Ezeka, Coppin State 

University
Bob Farris, Mt. San Antonio 

College
Karen Faulkner, Long Beach City 

College
Gil Feiertag, Columbus State 

Community College
Joseph Flack, Washtenaw 

Community College
Lucinda Fleming, Orange County 

Community College
Jackie Flom, University of Toledo
Erik Ford, University of Oregon
Andrea Foster, John Tyler 

Community College
Michael Foster, Bentley College
Leatrice Freer, Pitt Community 

College

Alan Friedenthal, Kingsborough 
Community College

MaryBeth Furst, Howard 
Community College

Charles Gaiser, Brunswick 
Community College

Wayne Gawlik, Joliet Junior 
College

Ashley Geisewite, Southwest 
Tennessee Community College

Katie Ghahramani, Johnson 
County Community College

Debora Gilliard, Metropolitan State 
College–Denver

Ross Gittell, University of New 
Hampshire

James Glover, Community College 
of Baltimore County–Essex

Constance Golden, Lakeland 
Community College

Terri Gonzales-Kreisman, Delgado 
Community College

Patrick Greek, Macomb 
Community College

Doug Greiner, University of 
Toledo–Scott Park

Toby Grodner, Union County 
College

John Guess, Delgado Community 
College

Lisa E. Hadley, Southwest 
Tennessee Community College

Peggy Hager, Winthrop University
Clark Hallpike, Elgin Community 

College
Geri Harper, Western Illinois 

University
R. Britt Hastey, UCLA and Los 

Angeles City College
Frank Hatstat, Bellevue 

Community College
Spedden Hause, University of 

Maryland–University College
Karen H. Hawkins, Miami Dade 

College
Travis Hayes, Chattanooga State 

Technical Community College
Jack Heinsius, Modesto Junior 

College

Charlane Held, Onondaga 
Community College

Nancy Hernandez, Howard 
College

James Hess, Ivy Tech Community 
College of Indiana

Steve Hester, Southwest 
Tennessee Community College

William Hill, Mississippi State 
University

Nathan Himelstein, Essex County 
College

Paula Hladik, Waubonsee 
Community College

David Ho, Metropolitan 
Community College

Douglas Hobbs, Sussex County 
Community College

Linda Hoffman, Ivy Tech 
Community College–Fort 
Wayne

Maryanne Holcomb, Antelope 
Valley College

Mary Carole Hollingsworth, 
Georgia Perimeter College

Russell E. Holmes, Des Moines 
Area Community College

Scott Homan, Purdue University–
West Lafayette

Stacy Horner, Southwestern 
Michigan College

Dennis Hudson, University of 
Tulsa

Jo Ann Hunter, Community 
College Allegheny County in 
Pittsburgh

Kimberly Hurns, Washtenaw 
Community College

Victor Isbell, University of 
Nevada–Las Vegas

Deloris James, University of 
Maryland–University College

Pam Janson, Stark State College 
of Technology

William Jedlicka, Harper College
Susan Jennings Lantz, West 

Virginia University
Carol Johnson, University of 

Denver

Final PDF to printer



 ACKNOWLEDGMENTS xi i i

nic45152_fm_i-xxxiii.indd xiii 10/20/23  10:38 AM

Russell Johnson, Utah Valley 
University

Gwendolyn Jones, The University 
of Akron

Kenneth Jones, Ivy Tech 
Community College of Indiana

Marilyn Jones, Friends University
Michael Jones, Delgado 

Community College
Dmitriy Kalyagin, Chabot College
Jack Kant, San Juan College
Janice M. Karlen, La Guardia 

Community College
Jimmy Kelsey, Seattle Central 

Community College
Robert Kemp, University of 

Virginia–Charlottesville
David Kendall, Fashion Institute of 

Technology
Kristine Kinard, Shelton State 

Community College
Sandra King, Minnesota State 

University–Mankato
Mary Beth Klinger, College of 

Southern Maryland
Andrzej Kobylanski, San Joaquin 

Delta College
Jon Krabill, Columbus State 

Community College
Venkat Krishnamurthy, College of 

Lake County
John Kurnik, Saint Petersburg 

College
Jeff LaVake, University of 

Wisconsin–Oshkosh
Catherine E. Levitt, College of the 

Desert
Robert Lewis, Davenport 

University
Byron Lilly, DeAnza College
Beverly Loach, Central Piedmont 

Community College
Boone Londrigan, Mott Community 

College
Ladonna Love, Fashion Institute of 

Technology
Ivan Lowe, York Technical College

Yvonne Lucas, Southwestern 
College

Robert Lupton, Central 
Washington University

Megan Luttenton, Grand Valley 
State University

Elaine Madden, Anne Arundel 
Community College

Lawrence Maes, Davenport 
University

Niki Maglaris, Northwestern 
College

James Maniki, Northwestern 
College

James W. Marco, Wake Technical 
Community College

Martin Markowitz, College of 
Charleston

Theresa Mastrianni, Kingsborough 
Community College

Fred Mayerson, Kingsborough 
Community College

Stacy McCaskill, Rock Valley 
College

Lee McCain, Valencia College
Vershun L. McClain, Jackson State 

University
Gina McConoughey, Illinois 

Central College
Patricia McDaniel, Central 

Piedmont Community College
Pam McElligott, St. Louis 

Community College–Meramec
Tom McFarland, Mt. San Antonio 

College
Grace McLaughlin, University of 

California, Irvine
Bill McPherson, Indiana University 

of Pennsylvania
Michelle Meyer, Joliet Junior 

College
Catherine Milburn, University of 

Colorado–Denver
Paula Y. Mooney, Georgia 

Southern University
Ginger Moore, York Technical 

College
Sandy Moore, Ivy Tech Community 

College of Indiana

Alexandra Moran, Purdue 
University Northwest

Jennifer Morton, Ivy Tech 
Community College of Indiana

Peter Moutsatson, Central 
Michigan University

Rachna Nagi-Condos, American 
River College

Darrell Neron, Pierce College
Mihia Nica, University of Central 

Oklahoma
Charles Nichols, Sullivan 

University
Frank Novakowski, Davenport 

University
Mark Nygren, Brigham Young 

University–Idaho
Paul Okello, Tarrant County 

College
David Oliver, Edison Community 

College
Faviana Olivier, Bentley College
John Olivo, Bloomsburg University 

of Pennsylvania
Teresa O’Neill, International 

Institute of the Americas
Cathy Onion, Western Illinois 

University
Susan Ontko, Schoolcraft College
Joanne Orabone, Community 

College of Rhode Island
Glenda Orosco, Oklahoma 

State University Institute of 
Technology

Javier Osorio, Seminole State 
College

Christopher O’Suanah,  
Reynolds Community College

Karen E. Overton, Houston 
Community College Houston

Daniel Pacheco, Kansas City 
Kansas Community College

Esther Page-Wood, Western 
Michigan University

Lauren Paisley, Genesee 
Community College

James Papademas, Wright 
Community College, Chicago

Final PDF to printer



xiv  ACKNOWLEDGMENTS

nic45152_fm_i-xxxiii.indd xiv 10/20/23  10:38 AM

John Pappalardo, Keene State 
College

Ron Pardee, Riverside Community 
College

Jack Partlow, Northern Virginia 
Community College

Dyan Pease, Sacramento City 
College

Jeff Pepper, Chippewa Valley Tech 
College

Sheila Petcavage, Cuyahoga 
Community College 
Western–Parma

Roy Pipitone, Erie Community 
College

Lana Powell, Valencia Community 
College–West Campus

Dan Powroznik, Chesapeake 
College

Litsa Press, College of Lake 
County

Sally Proffitt, Tarrant County 
College–Northeast

Vincent Quan, Fashion Institute of 
Technology

Michael Quinn, James Madison 
University

Anthony Racka, Oakland 
Community College

Annette D. Rakowski, Bergen 
Community College

Varun Ramberran, Miami Dade 
College

Larry Ramos, Miami Dade  
College

Greg Rapp, Portland Community 
College–Sylvania

Robert Reese, Illinois Valley 
Community College

David Reiman, Monroe County 
Community College

Gloria Rembert, Mitchell 
Community College

Levi Richard, Citrus College
Clinton Richards, University of 

Nevada–Las Vegas
Patricia Richards, Westchester 

Community College
Steve Riczo, Kent State University

Susan Roach, Georgia Southern 
University

Sandra Robertson, Thomas Nelson 
Community College

David Robinson, University of 
California–Berkeley

Catherine Roche, Rockland 
Community College

Tim Rogers, Ozarks Technical 
College

Sam Rohr, University of 
Northwestern Ohio

Pamela Rouse, Butler University
Carol Rowey, Community College 

of Rhode Island
Jeri Rubin, University of 

Alaska–Anchorage
Storm Russo, Valencia Community 

College
Mark Ryan, Hawkeye Community 

College
Freddie Sandifer Jr., Tarrant 

County College Northeast 
Campus

Richard Sarkisian, Camden County 
College

Andy Saucedo, Dona Ana 
Community College–Las 
Cruces

James Scott, Central Michigan 
University

Janet Seggern, Lehigh Carbon 
Community College

Sashi Sekhar, Purdue 
University–Calumet-Hammond

Pat Setlik, Harper College
Swannee Sexton, University of 

Tennessee–Knoxville
Phyllis Shafer, Brookdale 

Community College
Dennis M. Sheridan, Fayetteville 

Technical Community College
Keith Shishido, Santa Monica 

College
Richard Shortridge, Glendale 

Community College
Denise M. Simmons, Northern 

Virginia Community College

William Spangler, Duquesne 
University

Rieann Spence-Gale, Northern 
Virginia Community College

Clifford Stalter, Chattanooga State 
Technical Community College

Kurt Stanberry, University of 
Houston–Downtown

Desiree Stephens, Norwalk 
Community College

Louise Stephens, Volunteer State 
Community College

Martin St. John, Westmoreland 
County Community College

Edith Strickland, Tallahassee 
Community College

John Striebich, Monroe 
Community College

David Stringer, DeAnza College
Ron Surmacz, Duquesne 

University
William Syvertsen, Fresno City 

College
Scott Taylor, Moberly Area 

Community College
Marguerite Teubner, Nassau 

Community College
Rod Thirion, Pikes Peak 

Community College
Jim Thomas, Indiana University 

Northwest
Deborah Thompson, Bentley 

College
Evelyn Thrasher, University of 

Massachusetts–Dartmouth
Jon Tomlinson, University of 

Northwestern Ohio
Bob Trewartha, Minnesota School 

of Business
Joe Tungol, College of DuPage
Bob Urell, Irvine Valley College
Dan Vetter, Central Michigan 

University
Andrea Vidrine, Baton Rouge 

Community College
Daniel Viveiros, Johnson & Wales 

University
Jean Volk, Middlesex County 

College–Edison

Final PDF to printer



 ACKNOWLEDGMENTS xv

nic45152_fm_i-xxxiii.indd xv 10/20/23  10:38 AM

William J. Wardrope, University of 
Central Oklahoma

Joann Warren, Community College 
of Rhode Island–Warwick

David Washington, North Carolina 
State University

R. Patrick Wehner, Everest 
University

Sally Wells, Columbia College

Michael Wiggins, Georgia 
Southern University

Mildred Wilson, Georgia Southern 
University

Karen Wisniewski, County College 
of Morris

Greg Witkowski, Northwestern 
College

Colette Wolfson, Ivy Tech 
Community College of Indiana

Deborah Yancey, Virginia Western 
Community College

Mark Zarycki, Hillsborough 
Community College, Tampa

Nancy E. Zimmerman, The 
Community College of 
Baltimore County

Lisa Zingaro, Oakton Community 
College

Mark Zorn, Butler County 
Community College

This release continues to be the market’s gold standard 
due to the involvement of these committed instructors  
and students. We thank them all for their help, support, 
and friendship.

Bill Nickels
Jim McHugh
Susan McHugh

Final PDF to printer



nic45152_fm_i-xxxiii.indd xvi 10/20/23  10:38 AM

“I really liked this app—
it made it easy to study 
when you don't have your 
textbook in front of you.”
Jordan Cunningham, a student at 
Eastern Washington University

Study anytime, anywhere
Encourage your students to download 
the free ReadAnywhere® app so they can 
access their online eBook, SmartBook® 2.0, 
or Adaptive Learning Assignments when it’s 
convenient, even when they’re offline. And 
since the app automatically syncs with their 
Connect account, all of their work is available 
every time they open it. Find out more at 
mheducation.com/readanywhere 

Every learner is unique
In Connect, instructors can assign an adaptive  
reading experience with SmartBook® 2.0. Rooted in 
advanced learning science principles, SmartBook® 
2.0 delivers each student a personalized experience, 
focusing students on their learning gaps, ensuring  
that the time they spend studying is time well spent. 
mheducation.com/highered/connect/smartbook

Laptop: Getty Images; Woman/dog: George Doyle/Getty Images

65%
Less Time
Grading

A complete course platform
Connect enables you to build deeper connections with your students through 
cohesive digital content and tools, creating engaging learning experiences. 
We are committed to providing you with the right resources and tools to 
support all your students along their personal learning journeys. 

Effective tools for efficient studying
Connect is designed to help students be more productive with simple, flexible, intuitive tools that 
maximize study time and meet students’ individual learning needs. Get learning that works for 
everyone with Connect.
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Education for all
McGraw Hill works directly with Accessibility Services departments and faculty to meet the learning 
needs of all students. Please contact your Accessibility Services Office, and ask them to email 
accessibility@mheducation.com, or visit mheducation.com/about/accessibility for more information.

Updated and relevant content
Our new Evergreen delivery model provides the most current 
and relevant content for your course, hassle-free. Content, 
tools, and technology updates are delivered directly to your 
existing McGraw Hill Connect® course. Engage students and 
freshen up assignments with up-to-date coverage of select 
topics and assessments, all without having to switch editions 
or build a new course.

Solutions for  
your challenges
A product isn’t a solution. Real solutions 
are affordable, reliable, and come with 
training and ongoing support when 
you need it and how you want it. Visit 
supportateverystep.com for videos and 
resources both you and your students 
can use throughout the term.

Affordable solutions, 
added value 
Make technology work for you with LMS 
integration for single sign-on access, 
mobile access to the digital textbook, 
and reports to quickly show you how 
each of your students is doing. And with 
our Inclusive Access program, you can 
provide all these tools at the lowest 
available market price to your students. 
Ask your McGraw Hill representative for 
more information.
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Proctorio

Remote Proctoring & Browser-Locking 
Capabilities
Remote proctoring and browser-locking capabili-
ties, hosted by Proctorio within Connect, provide 
control of the assessment environment by enabling 
security options and verifying the identity of 
the student.

Seamlessly integrated within Connect, these 
services allow instructors to control the assessment 
experience by verifying identification, restricting 
browser activity, and monitoring student actions.

Instant and detailed reporting gives instructors 
an at-a-glance view of potential academic integrity 
concerns, thereby avoiding personal bias and 
supporting evidence-based claims.

ReadAnywhere® App
Read or study when it’s convenient with McGraw 
Hill’s free ReadAnywhere® app. Available for iOS and 
Android smartphones or tablets, give users access 
to McGraw Hill tools including the eBook and Smart-
Book® or Adaptive Learning Assignments in McGraw 
Hill Connect®. Students can take notes, highlight, 
and complete assignments offline—all their work will 
sync when connected to Wi-Fi. Students log in with 
their Connect username and password to start  
learning—anytime, anywhere!

OLC-Aligned Courses

Implementing High-Quality Instruction 
and Assessment through Preconfigured 
Courseware
In consultation with the Online Learning Consor-
tium (OLC) and our certified Faculty Consultants, 
McGraw Hill has created preconfigured course-
ware using OLC’s quality scorecard to align with 
best practices in online course delivery. This 
turnkey courseware contains a combination of 
formative assessments, summative assessments, 
homework, and application activities, and can eas-
ily be customized to meet an individual instructor’s 
needs and desired course outcomes. For more 
information, visit https://www.mheducation.com/
highered/olc.

DIGITAL PRODUCTS

Test Builder in Connect
Available within McGraw Hill Connect®, Test Builder 
is a cloud-based tool that enables instructors to for-
mat tests that can be printed, administered within 
a Learning Management System, or exported as 
a Word document. Test Builder offers a modern, 
streamlined interface for easy content configura-
tion that matches course needs, without requiring 
a download.

Test Builder allows you to:

  access all test bank content from a 
particular title.

  easily pinpoint the most relevant content 
through robust filtering options.

  manipulate the order of questions or scramble 
questions and/or answers.

  pin questions to a specific location within 
a test.

  determine your preferred treatment of 
 algorithmic questions.

  choose the layout and spacing.
  add instructions and configure default settings.

Test Builder provides a secure interface for better 
protection of content and allows for just-in-time 
updates to flow directly into assessments.

Writing Assignment
Available within McGraw Hill Connect®, the Writing 
Assignment tool delivers a learning experience to 
help students improve written communication skills 
and conceptual understanding. Assign, monitor, 
grade, and provide feedback on writing more effi-
ciently and effectively.

Application-Based Activities in McGraw 
Hill Connect®
Prepare students for the real world with Application-
Based Activities in Connect. These highly interactive, 
assignable exercises boost engagement and provide 
a safe space to apply concepts learned to real-world, 
course-specific problems. Each Application-Based 
Activity involves the application of multiple concepts, 
providing the ability to synthesize information and 
use critical thinking skills to solve realistic scenarios.

Polling
Every learner has unique needs. Uncover where 
and when you’re needed with the new Polling tool in 
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 DIGITAL PRODUCTS xix

that, we are dedicated to creating products that 
reflect, and are accessible to, all the diverse, global 
customers we serve. Within McGraw Hill, we foster a 
culture of belonging, and we work with partners who 
share our commitment to equity, inclusion, and diver-
sity in all forms. In McGraw Hill Higher Education, this 
includes, but is not limited to, the following:

  Refreshing and implementing inclusive 
content guidelines around topics including 
generalizations and stereotypes, gender, 
abilities/disabilities, race/ethnicity, sexual 
orientation, diversity of names, and age.

  Enhancing best practices in assessment 
 creation to eliminate cultural, cognitive, and 
affective bias.

  Maintaining and continually updating a robust 
photo library of diverse images that reflect our 
student populations.

  Including more diverse voices in the 
 development and review of our content.

  Strengthening art guidelines to improve 
 accessibility by ensuring meaningful text and 
images are distinguishable and perceivable by 
users with limited color vision and moderately 
low vision.

McGraw Hill Connect®! Polling allows you to discover 
where students are in real time. Engage students and 
help them create connections with your course con-
tent while gaining valuable insight during lectures. 
Leverage polling data to deliver personalized instruc-
tion when and where it is needed most.

Evergreen
Content and technology are ever-changing, and it is 
important that you can keep your course up to date 
with the latest information and assessments. That’s 
why we want to deliver the most current and relevant 
content for your course, hassle-free.

Understanding Business is moving to an 
Evergreen delivery model, which means it has 
content, tools, and technology that is updated and 
relevant, with updates delivered directly to your 
existing McGraw Hill Connect® course. Engage 
students and freshen up assignments with up-to-
date coverage of select topics and assessments, 
all without having to switch editions or build a 
new course.

Reflecting the Diverse World around Us
McGraw Hill believes in unlocking the potential of 
every learner at every stage of life. To accomplish 
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