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in Preparing Future-Ready Learners

Congratulations. You’ve made an excellent selection. Welcome to the preeminent
teaching and learning experience ever created for Introduction to Business classes.
Our experienced authors and long-tenured editorial team have created a
product that meets the needs of nearly all classrooms, no matter the size, teaching
modality, or learning objectives. The content is unmatched in depth, breadth,
currency, and relevancy, and is presented in an extremely readable format for
students with all learning styles. A wealth of technology solutions engages
students, enriches learning, furthers understanding, and simplifies instructors’
assessment processes. Course supplements tightly align with chapter concepts
and enhance retention, making instructors of all experience levels Grade-A
rock stars. And unparalleled support from our digital faculty consultants helps
ensure you and your students benefit from the full experience of what is now
the gold standard in Introduction to Business classes. Nickels/McHugh/McHugh,
Understanding Business, 2024 Release does more than teach—it prepares
students to create real impact on the world.

1. The Gold Standard in Relevancy and Currency

Real-world case studies—across nearly all industries and company sizes—ensure
your students are apprised of the most current challenges businesspeople face
today. From COVID-19 and unemployment to USMCA and artificial intelligence, you
have access to numerous relevant samples that tie directly into chapter lessons.
Plus with the option to take advantage of the From the News to the Classroom
blog, you can enrich the learning experience with content that is updated multiple
times each week and includes abstracts of relevant news stories, videos tied to
chapter topics, and critical thinking questions that streamline your prep time and
help create an ultra-current course.

2. The Gold Standard in Results-Driven Technology

Interactive learning tools increase teaching effectiveness and learning effi-
ciency by facilitating a stronger connection between the course material and the
modern student.

Where the Science of Learning Meets the Art of Teaching Connect is the
leading online assignment and assessment solution that connects students with
the tools and resources they need to achieve success. It also allows instructors to
quickly and easily choose the content and assignments that will best emphasize
the learning objectives they prefer to cover. The result is a customized course,

rich with engaging presentations and activities that prepare students for the
business world.
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Personalized and Dynamic Adaptive Reading Experience SmartBook 2.0
creates a dynamic reading experience and personalizes content for each student,
helping students master and retain foundational concepts. Tracking each student’s
progress, it automatically assesses comprehension levels and delivers the content
required to reinforce topics needing more attention. This continuously adaptive
learning path is proven to accelerate learning and strengthen memory recall, all
while providing instructors a turnkey tool that ensures students stay on track.

Bridging the Gap between Concept and Application Having knowledge is
the first step—and understanding how to apply that knowledge is what determines
a person’s success in the working world. That’s why we provide an array of appli-
cation exercises that are as educational as they are engaging. Chapter exercises
reinforce key models and processes and demonstrate application-level knowledge.
Video cases allow students to observe and analyze key concepts as they are uti-
lized by companies and organizations they know and recognize. Case analyses
expose students to real-world scenarios and engage their critical-thinking and
analysis skills. Application-Based Activities put students in the role of business pro-
fessionals, allowing them to make decisions and learn from the results.

3. The Gold Standard in Teaching Resources

Whether it’s your first or fortieth year teaching, you can benefit from a wealth of
assessments and class-tested resources that simplify your evaluation process and
enrich the learning experience.

Assessment Tools:

¢ SmartBook 2.0 personalizes learning to individual student needs,
continually adapting to pinpoint knowledge gaps and focus learning
on topics that need the most attention. With SmartBook 2.0, learning is
more productive and the guesswork is taken out of what to study in a
no-fail environment. As a result, students are better prepared for class
and coursework.

e Application-Based Activities are highly interactive, assignable exercises
that provide students a safe space in which to apply the concepts they
have learned to real-world, course-specific problems. Each Application-
Based Activity involves the application of multiple concepts, allowing
students to synthesize information and use critical-thinking skills to solve
realistic scenarios.

e Business Plan Prep Activities guide students in creating a basic
business plan.

e Test bank that is by far the largest and most accurate collection of questions
on the market, including over 300 questions per chapter, makes testing
student knowledge a simple and efficient process.

® Chapter exercises challenge students to demonstrate their knowl-
edge of key concepts and terms by applying them to a variety of
business-world scenarios.

® Video assignments help explain difficult concepts and show business
concepts in action in companies large and small.

e Concept overview videos provide engaging, animated explanations of
key chapter concepts. Available and assignable at the learning objective
level, these videos are perfect for launching lectures or checking for
understanding.



Chapter Exercises
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Additional Resources:

® |nstructor’s Manual includes tools to improve retention and engagement,
while helping save the instructor’s time.

® From the News to the Classroom blog is updated multiple times each
week, featuring abstracts of relevant news stories, video tied to chapter
topics, and critical-thinking questions that streamline your prep time and
help create an ultra-current course.

* PowerPoint presentations include discussion questions that improve stu-
dent engagement.

® Video library with teaching guides includes:

e Company case videos produced specifically to expound on chapter
learning objectives via real-world business situations across a broad
range of industries, sizes, and geographic locations, allowing students to
contextualize the chapter’s content.

® Manager’s Hot Seat videos offer short cases that show real business
professionals confronting a variety of workplace challenges.

® jSeeit! animated video explanations clarify some of the most important
topics and can be accessed within the eBook.

e Current video clips on the From the News to the Classroom blog tie to
chapter topics and keep your classroom current.

4. The Gold Standard in Support, Service, and Solutions

We want you to get the most out of our products, and we do everything possible to
help provide your students an exceptional learning experience. From the first to the
last day of the semester, we support you with:

® |earning technology representatives
e Digital faculty consultants

e Student ambassadors

e Customer success consultants

vii
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e Technical support
® |[ntegration with your learning management system

e Content your way/customizable content/a robust library of cross-disciplinary
content

® Student progress-tracking
® Accreditation and assurance of learning ready courses

Our extensive toolbox of support programs ensures you receive the full value
of all this product has to offer.

The Bottom Line

The business world is constantly changing, and your classroom needs to keep
up. With Nickels/McHugh/McHugh, Understanding Business, 2024 Release,
both you and your students can experience the Gold Standard in Introduction to
Business classes.

Changes to the New Edition

Users of Understanding Business have always appreciated the currency of the
material and the large number of examples from companies of all sizes and indus-
tries (e.g., service, manufacturing, nonprofit, and for-profit) in the United States and
around the world. A glance at the chapter notes will show you that almost all of
them are from 2022 or 2023. Accordingly, the latest business practices and other
developments affecting business include:

e Effects of the COVID-19 pandemic on the global economy and all facets of
business (discussion integrated throughout the text)

® Economic effects of the war in Ukraine

® Global sanctions on Russia in response to the invasion of Ukraine
e Payroll Protection Program (PPP)

e Collaborative robots (cobots)

e Cyber-bullying

e Triple bottom line (profit, people, and planet)
® Great Resignation

e 2022 MLB lockout

e Digital out-of-home advertising

® ESP investing controversy

e Collapse of FTX

e SVB failure

e ChatGPT

® RADAR test

® Metaverse

® And much, much more



McGraw Hill Customer Experience Group Contact
Information

At McGraw Hill Education, we understand that getting the most from new technol-
ogy can be challenging. That’s why our services don’t stop after you purchase our
products. You can email our Product Specialists 24 hours a day to get product train-
ing online. Or you can search our knowledge bank of Frequently Asked Questions
on our support website. For Customer Support, call 800-331-5094 or visit www.
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