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W E BI NA R  O B J E C TI VE S

• Describe a case study of Taylor Swift & the NFL in relation to core 

microeconomic concepts.

• Provide useful materials (slides, videos, readings, exercises) for use in an 

ECON101 classroom.

• Provide an easily accessible template to use today’s pop culture help students 

learn about economics.
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C O N C EP T S A D DR E S SE D

• In this Webinar – Focus on Taylor Swift + NFL
• Basic:

• Theory of the firm + profit maximization

• Advanced:

• Economics of discrimination (economically inefficient human behavior)

• Gender and economics (social norms and social norm violations)

• For your Reference – Taylor Swift Specific Handout with Links:
• Supply & Demand

• Monopolistic Behavior

• Price Setting

• Women in Economics

• Economic Development + Local Economies (Cool Mastercard data!)

• Marketing
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TO D AY ’ S  A G E N DA

• Overview of the storyline: Whose love affair is it 

anyways?

• Methods for presentation & engagement with students

• Basic (theory of the firm)

• Advanced (discrimination theory; gender and economics)

• Exposition: Additional materials for the classroom

• Discussion: Question & Answer
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S TE P 1 .  T H E O N LY WAY O UT  O F  A 
F EE L I NG  I S  TH R O U G H  I T

• Begin your class with: 
• Open discussion of what students have seen on social media and the news 

regarding Taylor Swift (furthermore: TS) & NFL

• Everyone will have opinions: For, Against, Don’t Care

• Options:
• Large class discussion, small group (group by opinion), or written responses:

• Why are you for, against, don’t care? 

• Use clear arguments and justifications – who/what has influenced you (family, friends, famous 

people)?
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S TE P 2 .  R E G R O U P AN D  D I S C U SS  AS  
A LA R G E  G R O U P

• Discuss pros/cons
• Remind students:

• Perspectives and opinions should be separated from the human; your friends and family can have 

different opinions than you and you can still love them as a human – so debate respectfully and 

approach with open ears. 

• Be willing to be challenged – try to understand the other point of view.

• What are the benefits of TS attending games? 
• And to whom?

• What are the cons of TS attending games? 
• And to whom?
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S TE P 3 .  E N TE R  T HE  M AI N 
S TO RY LI N E :  N FL  FAN S

• Watch:

• This video of the TS/NFL saga timeline

• Questions after video:

• Why might some core NFL fans be agitated? 

• See Mad Dog video cut

• Some reasons: 

• Tradition, don’t like change, are not interested in sharing their space with people who look/act 

different from them.

• Don’t care about pop singers – don’t want their special NFL time interrupted by pop culture (female) 

singers (or anyone else) who may be dating an NFL player. Can also bring up Britney Mahomes who 

gets lots of shade. She is very active at games.

https://mediahub.ku.edu/media/t/1_1i4cs0b7
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S TE P 4 .  E N TE R  T HE  M AI N 
S TO RY LI N E :  S W I FT I E S

• More Questions After Video:

• Why might some core Taylor Swift fans be excited?

• Some reasons: 

• Fresh off The Eras Tour and 2023 summer of women excitement 

• Limited opportunities to see TS in public

• In love with the love story – happy for the mega star, want to share 

in her joy through osmosis, want to support her boyfriend…

https://www.wsj.com/economy/consumers/the-summer-women-flexed-their-spending-power-dc2ce92c


S TE P 5 .  T H E NF L’ S  I N I T I A L  
R E SP O N S E

• First response 
• Pure joy – novelty, panned to TS 

frequently during the game, 

changed social media posts – 

“We had the time of our life with 

you,” offered TS free entry to any 

game. 

https://www.youtube.com/watch?v=bJqQws28qs0


S TE P 5 .  T HE  N F L R E S PO N S E  TO  
FA N S

• There are a subset of loud, agitated NFL fans. 

• Ask students to discuss how the NFL responded to those 

fans. 

• What actions did they take? 

• Note: NFL fanbase was already 47% female – so it is a subset of NFL 

fans being very loud.

• Why did the NFL respond this way?
• (HINT: Economic Theory! – Theory of the Firm ➔ Profit Maximization)
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S TE P 5 .  T HE  N F L R E S PO N S E  TO  
FA N S

• Discussion: 

• Why did they change their tune/tone it down?

• In response to loud fans complaining, they got quiet.

• Then came out in moderated support: 

• NFL Commissioner 

• Chiefs Owner 

• Article on NFL Social Media VP response

• Andy Reid interview

https://www.youtube.com/watch?v=37DjbkqoElA
https://www.youtube.com/watch?v=ExtbdMenZOo
https://www.youtube.com/shorts/EEuGR4N5wWU




S TE P 6 .  T HE  S W I FT I E S  TO  N FL  FA N S

Every Time Travis Showed up at The Eras Tour:

https://people.com/every-time-travis-kelce-went-

to-taylor-swift-eras-tour-photos-8649822 

Chicks in the Office VIDEO: 
https://www.tiktok.com/@chicksintheoffice/video/

7384170355885165866 

Love the Love VIDEO: 

https://www.tiktok.com/@gma/video/7333622625
408748842 

https://people.com/every-time-travis-kelce-went-to-taylor-swift-eras-tour-photos-8649822
https://people.com/every-time-travis-kelce-went-to-taylor-swift-eras-tour-photos-8649822
https://www.tiktok.com/@chicksintheoffice/video/7384170355885165866
https://www.tiktok.com/@chicksintheoffice/video/7384170355885165866
https://www.tiktok.com/@gma/video/7333622625408748842
https://www.tiktok.com/@gma/video/7333622625408748842


S TE P 7 .  T I M E  F O R  S O M E  TH E O RY

• Options: Play the video on microeconomic theory of 

the firm (12 minutes long).

• Ask students to think about how the theory applies itself to the NFL as 

a business.

• What about extensions like:

• Small businesses in clothing (https://twitter.com/tswiftstyle).

• American Airlines 
(https://x.com/NFLonFOX/status/1751765696684642413?s=20).

https://www.youtube.com/watch?v=iN4CVHJ4x7k
https://www.youtube.com/watch?v=iN4CVHJ4x7k
https://twitter.com/tswiftstyle
https://x.com/NFLonFOX/status/1751765696684642413?s=20




S TE P 8 .  L I N K I N G  T HE O RY TO  C A SE  
S TU D Y

• Use 2-minute clip on TS/NFL + 
Theory of the Firm.

• Have students complete the 
worksheet/quiz.

• Consider having students write 
an essay.

• Advanced Students: 
• Discuss the role of gendered expectations & 

discrimination.

https://mediahub.ku.edu/media/t/1_webmo9pi


A D D I T I O NA L R E SO U R C E S

• Curriculum: See articles, worksheet, videos, etc.

• Desk copy of Swiftynomics for courses:

• https://www.ucpress.edu/contact/exam-desk-

requests 

•Will be available at the link above once the IBSN is 

established (soon, keep checking!)

https://www.ucpress.edu/contact/exam-desk-requests
https://www.ucpress.edu/contact/exam-desk-requests


T HA N K  Y O U !

• Misty Heggeness, University of Kansas

• misty.heggeness@ku.edu 

• Author of Swiftynomics: How Women Mastermind 

and Redefine Our Economy (Forthcoming Fall 2025, 

University of California Press)

mailto:misty.heggeness@ku.edu
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